KU2DSCBBA105:RECENT TRENDS IN MARKETING

Semester Course Type | Course Level Course Code Credits | Total Hours
I DSC 100-199 KU2DSCBBA105 4 4
Learning Approach (Hours/ Week) Marks Distribution
Duration of
i ESE (Hours
Lecture Practlca_I/ Tutorial CE ESE Total ( )
Internship
4 0 4 30 70 100 2 hrs

Course Description: The course aims to provide a sound understanding of the basic principles

of marketing management and the recent trends in marketing and its application in modern day

business and industry.

Course Prerequisite: NIL

Course Outcomes:

Learnin
CO No. Expected Outcome ng
Domains
1  To provide basic knowledge of Marketing and its concepts U
2 To assist students in understanding the role, relevance, elements, and
principles of digital marketing and communications in the overall A
marketing context
3 To familiarise students with social media marketing , the various U
channels through which it operates, and its role in marketing strategy
4 To develop an understanding of other recent trends in marketing and A
applicable knowledge in various business field.




*Remember (R), Understand (U), Apply (A), Analyse (An), Evaluate (E), Create (C)
Mapping of Course Outcomes to PSOs

PSO1 PSO2 PSO3 PSO4 PSO5 PSO6 PSO7
Co1 v v
CO2 v 4
CO3 v 4
CO4 v (4
CO5 v v
COURSE CONTENTS
Contents for Classroom Transaction:
M
o) U
D N
U | DESCRIPTION HOURS
L T
E
MODULE TITLE: Introduction to Marketing 15
Marketing-Meaning, Definition-Features-Importance
1
Marketing Environment-Meaning-Types
1 Marketing Mix- Elements of Marketing Mix
MODULE TITLE: Introduction to Digital Marketing 15
1  Digital Marketing- Meaning and concept-Need for digital marketing
22 Advantages and Disadvantages of Digital Marketing- Difference
between Traditional marketing and Digital Marketing
3 Process of Digital Marketing-Steps in Digital Marketing process




MODULE TITLE: Social Media Marketing

15

Social Media Marketing —Meaning- Features-Advantages-
Disadvantages

Social Media Platforms- Social networking

3 sites(Facebook, Instagram, Twitter,LinkedIn,Content Marketing,
Marketing)Blogging platform-Messaging platform-Video sharing
platform-Social voting and commenting platform(Meaning only)

Process of Social Media Marketing-How to start Social Media
Marketing

MODULE TITLE: Recent Trends in Marketing

10

1 Recent trends in Marketing- Email marketing(Meaning-Features and
steps)

Kiosk Marketing(Meaning-Features)

Influencer Marketing(3 R’s of Influencer marketing- Relevance,
Reach Resonance-Benefits of Influencer Marketing)

Green Marketing (Meaning and benefits)-Chat bot marketing
(Meaning Only)

Teacher Specific Module

5  Directions: For effective understanding of the concepts and to equip students
with practical knowledge teachers can use case study, role play and other
methods

Essential Readings:
1. Philip Kotler- Marketing Management
2. P K Agarwal- Marketing Management
3. S A Sherlekar — Modern Marketing
4. lan Chaston- New Marketing Strategies
5. Stanton, Etzel and Walker- Marketing Management

Suggested Readings:




S P Bansal — Marketing Management

1.
2. Chhabra, T.N., Principles of Marketing
3.

Rajan Nair and Varma M M — Marketing Management

Assessment Rubrics:

Evaluation Type Marks
End Semester Evaluation 70
Continuous Evaluation 30
a) Test Paper- 1 6
b) Test Paper-2 6
c) Assignment 9
Seminar/
Book/ Article
d) Review/ 9
Viva-Voce/
Field Report
Total 100
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